PHOENIK, AZ Metro - 3 P18+ Profiles of IHEART RADIO Listeners!

Brand New Data as of July 31, 2026!
Complete Demographic & Media Use Profjl

Phoenix

7 Robinhood i
i‘?

# Robinhood Legend

B J Hmeoha that connects
And Yes! You ARE Smart Enough to Read a /l Roblnhood Legend. So get ready to Learn!

(Radio Stations: KESZ-FM OR Radio Stations: KFYI-AM OR Radio Stations: KGME-AM OR Radio Stations: KMXP-FM OR Radio Stations: KMXP-FM HD2 OR Radio Stations: KNIX-FM OR Radio Stations: KOY-AM OR Radio Stations: KYOT-FM OR Radio Stations: KZZP-FM )
(Radio Stations: KESZ-FM) (Radio Stations: KMXP-FM) (Radio Stations: KNIX-FM) (Radio Stations: KYOT-FM)




iHeart 48.2% or 1,800,417 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Typical Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 48.5 years old (1.% older
R A D I O than average) and have a $121,612 (4.8% higher than average) annual household income.
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22.9% or 854,726 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.
Typical Adults 18 or older who Listened to KESZ-FM in the past 7 days are 48.5 years old (1.% older than
average) and have a $118,270 (1.9% higher than average) annual household income.
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11.% or 409,269 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.
Typical Adults 18 or older who Listened to KMXP-FM in the past 7 days are 49.7 years old (3.5% older than
average) and have a $115,288 (.7% lower than average) annual household income.
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10.4% or 386,882 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
Typical Adults 18 or older who Listened to KNIX-FM in the past 7 days are 47.8 years old (.4% younger than
average) and have a $117,466 (1.2% higher than average) annual household income.
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e 16.4% or 610,338 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.
95‘5 Typical Adults 18 or older who Listened to KYOT-FM in the past 7 days are 47.4 years old (1.2% younger than
average) and have a $121,124 (4.3% higher than average) annual household income.
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iHeart
RADIO

48.2% or 1,800,417 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 5.1% less likely to be a college
graduate, 11.3% more likely to work full-time, 7.2% more likely to be married, 10.9% more likely to be a
parent of 1 or more children under 18.
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22.9% or 854,726 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.

Adults 18 or older who Listened to KESZ-FM in the past 7 days are 15.7% less likely to be a college
graduate, 11.9% more likely to work full-time, 8.4% more likely to be married, 3.6% more likely to be a
parent of 1 or more children under 18.
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11.% or 409,269 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.

Adults 18 or older who Listened to KMXP-FM in the past 7 days are .8% less likely to be a college
graduate, 3.1% more likely to work full-time, 6.8% more likely to be married, 14.8% more likely to be a
parent of 1 or more children under 18.
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(Radio Stations: KMXP-FM)

‘hi"ﬂ"| Stage in Life: Adults 18 or older
24, B%

Parent of 1 or more Children under 18

Working Mothers

- 12.8%
.2%
s%
7.9%

13.2%

Parent of 1 or more Children Under Age 2

Parent of 1 or more Children Age 2-5

Parent of 1 or more Children Age 6 - 11

12.9%

Parent of 1 or more Children Age 12 - 17 17.6%

Parent of 1 or more Children in College

5 9%
. 22.3%
randparent of 1 or more Children under 18 22.2%
» who Listened to KMXP-FM in the past 7 days m PHOENIX



parent of 1 or more children under 18.

10.4% or 386,882 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
Adults 18 or older who Listened to KNIX-FM in the past 7 days are 8.2% less likely to be a college
graduate, 2.7% less likely to work full-time, 9.% more likely to be married, 34.5% more likely to be a
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(Radio Stations: KNIX-FM)
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16.4% or 610,338 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.
Adults 18 or older who Listened to KYOT-FM in the past 7 days are 14.9% less likely to be a college
graduate, 9.3% more likely to work full-time, 13.5% more likely to be married, 36.6% more likely to be a

parent of 1 or more children under 18.
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o 48.2% or 1,800,417 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
' ear Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 4.1% more likely to own their

R A D I O home, 4.4% more likely to own a lower valued home, .3% less likely to have a single-family home, 7.1%
more likely to have a dog.
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22.9% or 854,726 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.

Adults 18 or older who Listened to KESZ-FM in the past 7 days are 2.% more likely to own their home,
5.5% more likely to own a lower valued home, .1% more likely to have a single-family home, 15.1% more
likely to have a dog.
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11.% or 409,269 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.

Adults 18 or older who Listened to KMXP-FM in the past 7 days are 7.1% more likely to own their home,
6.7% more likely to own a lower valued home, 12.2% more likely to have a single-family home, 20.3%
more likely to have a dog.
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10.4% or 386,882 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
Adults 18 or older who Listened to KNIX-FM in the past 7 days are 9.9% more likely to own their home, .%
more likely to own a lower valued home, 11.1% more likely to have a single-family home, 4.2% less likely

to have a dog.
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16.4% or 610,338 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.
95 5 Adults 18 or older who Listened to KYOT-FM in the past 7 days are 9.1% more likely to own their home,
m 9.9% more likely to own a lower valued home, .7% more likely to have a single-family home, 21.4% more
we pley everything likely to have a dog.
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° 48.2% or 1,800,417 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
'Hea rt Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.9% more likely to look up D-I-Y

advice online, 9.% more likely to always vote in local elections, 1.1% more likely to belong to a gym, 3.1%
R A D | O more likely to fly domestic past yr.
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22.9% or 854,726 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.

Adults 18 or older who Listened to KESZ-FM in the past 7 days are .6% more likely to look up D-I-Y advice
online, 15.7% more likely to always vote in local elections, 6.4% more likely to belong to a gym, 2.6% less
likely to fly domestic past yr.
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11.% or 409,269 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.
Adults 18 or older who Listened to KMXP-FM in the past 7 days are 12.3% more likely to look up D-1-Y
advice online, 15.5% more likely to always vote in local elections, 31.1% less likely to belong to a gym,
1.5% less likely to fly domestic past yr.
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10.4% or 386,882 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
Adults 18 or older who Listened to KNIX-FM in the past 7 days are 2.4% less likely to look up D-I-Y advice
online, 9.9% more likely to always vote in local elections, 5.8% less likely to belong to a gym, 8.2% more

likely to fly domestic past yr.
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® who Listened to KYOT-FM in the past 7 days

16.4% or 610,338 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.

Adults 18 or older who Listened to KYOT-FM in the past 7 days are 1.7% more likely to look up D-I-Y advice
online, 4.5% less likely to always vote in local elections, 30.7% less likely to belong to a gym, 1.2% less
likely to fly domestic past yr.
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4 48.2% or 1,800,417 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
' ea rt Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 2.7% more likely to use QSRs past

R D I O mo., 2.8% more likely to use Sit-Down Restaurants past mo., 5.7% more likely to use Casinos past yr., 6.7%
A more likely to smoke cigarettes.

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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22.9% or 854,726 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.

Adults 18 or older who Listened to KESZ-FM in the past 7 days are 4.1% more likely to use QSRs past mo.,
6.3% more likely to use Sit-Down Restaurants past mo., 7.7% more likely to use Casinos past yr., 15.4% more
likely to smoke cigarettes.
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i 3 ll‘ . 1time

2times

3times -Im
10.0%

4 times

5 times

6-9times

10 times or more

10times or more

1time

2 times

3 times

4 times

5 times

6-9times

17.4%

14.5%

14.9%

® who Listened to KESZ-FM in the past 7 days W PHOENIX ® who Listened to KESZ FM in the past 7 days B PHOENIX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users‘ Avg. Monthly Sit-Down R ant Meals:
90.6%
78.7%

Drank Past 30-days: Adults 18 or older
Ay Type of Beer

Liquor Table Games (Craps, Poker, etc.)

Wine Upscale Restaurant

Imported Beer Bar / Nightclub
Domestic Light Beer Sports Betting
Domestic Regular Beer v Stage Show / Concert
Microbrew / Craft Beer 104 5%15 3% i Spa
Other Gambling

= who Listened to KESZ-FM in the past 7 days  PHOENIX

PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 436

Slot Machines e

= who Listened to KESZ-FM in the past 7 days

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
€

(Sit-Down Restaurants Used Past 30-days)
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makan wsmj Steakhouse no-lf Upsaale  Seafood
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w who Listened to KESZ-FM in the past 7 days EPHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whoListened to KESZ-fM in the past 7 days [ZOB SN  24.4%

PHOENIX [QEVECER] 19.9%

Casinos visited past 12
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Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users: Adults 18 or older

'.||{

1time

2times

3 times

4 times

5 times

6-9times

10 times or more

= who Listened to KMXP-FM in the past 7 days

Total Monthly QSR Users:
88.8%

o]
I T

16.8%
W PHOENIX

Avg. Monthly QSR Meals:

11.% or 409,269 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.

Adults 18 or older who Listened to KMXP-FM in the past 7 days are 2.% more likely to use QSRs past mo.,
.5% less likely to use Sit-Down Restaurants past mo., 16.4% less likely to use Casinos past yr., 29.% more
likely to smoke cigarettes.
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Past 12 months

1,310,509

Casino

= who Listened to KMXP-FM in the past 7 days

Activities: Adults 18 or older

Casinos visited past 12

ant Meals:

Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older

imwn Restaurants Used Past 30-days)

Mexican  Chinese  Pia Caffee  malian  Wings/ Steakhouse Bagel/ Upsaale Seafood

Burgers / Donut /
Sports sar Bakery

#who listened to KMXP-FM in the past 7 daye W PHOENIX

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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PHOENIX [QEVECER] 19.9%

35.1%
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Used Past 30-days: Adults 18 or older
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Past 30-days QSR Users. Adults 18 or older
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2mes
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Avg. Monthly QSR Meals:

3 times

4 times

5 times

6-9times

10 times or more

% who Listened to KNIX-FM in the past 7 days

Total Munthlv QSR Users:

10.4% or 386,882 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.

Adults 18 or older who Listened to KNIX-FM in the past 7 days are 6.2% more likely to use QSRs past mo.,
3.3% less likely to use Sit-Down Restaurants past mo., 5.% more likely to use Casinos past yr., 10.7% more
likely to smoke cigarettes.
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Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KNIX-FM in the past 7 days 19.0%
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Total Monthly QSR Users:
88.2% 87.0%

likely to smoke cigarettes.

16.4% or 610,338 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.
Adults 18 or older who Listened to KYOT-FM in the past 7 days are 1.4% more likely to use QSRs past mo.,
2.6% less likely to use Sit-Down Restaurants past mo., .3% less likely to use Casinos past yr., 12.4% more
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(Radio Stations: KYOT-FM)
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ths: Yes
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b 48.2% or 1,800,417 of PHOENIX Metro Adults 18 or older Listened to IHEART RADIO in the past 7 days.
' ea rt Adults 18 or older who Listened to IHEART RADIO in the past 7 days are 3.9% more likely to have a 401K,

11.3% more likely to have an Auto Loan, 6.8% less likely to Invest/Trade Stocks Online, 12.2% more likely to
R A D l O pay with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older N d Financial Services Has and/or Uses: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds - 11:'::
13.0%
480,658 12.9%
6 9.3%
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Other (Crypto / NFTs / Metals, etc.) Gﬁx

Money Market Funds

7.5%
il 43% 4.5% 4.0% 3.6%

Bond 6.2% ] resiis mmm
onds 7.9% Chechng Debitor ATM  Savings  CreditCard  Online Mohile Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Mortgage Market Deposit {€Ds) Home  Improvement
- 6.1% Account Mortgage Loan or Home
529 Plan / College Savings Plan E“'* Foiny o
# who Listened to IHEART RADIO in the past 7 days B PHOENIX = who Listened to IHEART RADIO in the past 7 days m PHOENIX

Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

s
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Insurance Agent at a Local Office (not online) :is,? ' .
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% 6.5% 76% goo 6.2%
: aan ﬂ .-
Estate Planning Fz_l% 16,18 55 345,14 m
. .8% (*Past 12 Menths) visa Zelle PayPal Debit Card Venmo MasterCard ~ Apple Pay CashApp GooglePay American StoreCredit  Discover  SquareCash Facebook Samsung Pay
Funeral pre-planning 0.8% Express card Messenger
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more

22.9% or 854,726 of PHOENIX Metro Adults 18 or older Listened to KESZ-FM in the past 7 days.
Adults 18 or older who Listened to KESZ-FM in the past 7 days are .5% more likely to have a 401K, 38.1%

likely to have an Auto Loan, 4.3% more likely to Invest/Trade Stocks Online, 5.8% more likely to pay with

their Debit Card.

Investments Owned: Adults 18 or older

ﬂ*ﬁﬂ
401K Plan
IRA (Individual Retirement Account)
14.0%
507,035

13.6%

14.5%
480,658 12.9%
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Money Market Funds
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4.9%
7.9%

8,62 9.2%
sonds T ox
529 Plan / College Savings Plan 4.7576'.%

9.6%

Other (Crypto / NFTs / Metals, etc.)

B who Listened to KESZ-FM in the past 7 days W PHOENIX

Financial Services Has and/or Uses: Adults 18 or older

20.6%) 8.9%
10.
Checking  Debit or ATM  Savings Credit Card Online Home Auto Loan Money  Studentloan Certificates of Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Market Deposit [CDs) Home  Improvement
Account Mortgage Loan of Home
Equity Loan
® who Listened to KESZ-FM in the past 7 days = PHOENIX

Professional Services Used*: Adults 18 or older

561,127 15.0%

Financial Planner

Online Investing / Stock Trading

511 13.7%
12.1%
354,862 .

9.5%
8,698 10.4%
301,277 8.1%

[ pral
182,289 4.9%
4.8%
21%

Accountant

Insurance Agent at a Local Office (not online)
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Funeral pre-planning l"g::;f etz Motls)
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T Past 3-Months Payment Methods Used: Adults 18 or older

Debit Card MasterCard  Apple Pay American

PayPal

Venmo CashApp  Google Pay Store Credit  Discover  Square Cash  Facebook Samsung Pay
Express card Messenger
® who Listened to KESZ-FM in the past 7 days ® PHOENIX

(Radio Stations: KESZ-FM)




11.% or 409,269 of PHOENIX Metro Adults 18 or older Listened to KMXP-FM in the past 7 days.

Adults 18 or older who Listened to KMXP-FM in the past 7 days are 10.8% more likely to have a 401K, 57.6%
more likely to have an Auto Loan, 7.7% less likely to Invest/Trade Stocks Online, 5.9% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older

893,220 23.9%
15.6%

507,035 13.6%

.

17.2%
12.1%

9%
6%
8.7%

~Ba
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. 8.0%
529 Plan / College Savings Plan A
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Checking  Debit or ATM

Financial Services Has and/or Uses: Adults 18 or older
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Professional Services Used*: Adults 18 or older
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Past 3-Months Payment Methods Used: Adults 18 or older

ih ““‘b

Debit Card

PayPal

Venmo MasterCard  Apple Pay CashApp  Google Pay Amem:an Store Credit  Discover  Square Cash  Facebook Samsung Pay
card Messenger
m who Listened to KMXP-FM in the past 7 days mPHOENIX

(Radio Stations: KMXP-FM)




Debit

10.4% or 386,882 of PHOENIX Metro Adults 18 or older Listened to KNIX-FM in the past 7 days.
Adults 18 or older who Listened to KNIX-FM in the past 7 days are 6.% more likely to have a 401K, 10.% more
likely to have an Auto Loan, 9.3% less likely to Invest/Trade Stocks Online, 32.7% more likely to pay with their

Card.

Investments Owned: Adults 18 or older

401K Plan
1,262,036 33.8%
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Professional Services Used*: Adults 18 or older
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Financial Planner
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Insurance Agent at a Local Office (not online)
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T Past 3-Months Payment Methods Used: Adults 18 or older
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Square Cash  Facebook Samsung Pay
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Debit Card Venmo CashApp  GooglePay  American
Express card Messenger
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we play everything

16.4%

or 610,338 of PHOENIX Metro Adults 18 or older Listened to KYOT-FM in the past 7 days.

Adults 18 or older who Listened to KYOT-FM in the past 7 days are 4.4% more likely to have a 401K, .2% less
likely to have an Auto Loan, 25.3% less likely to Invest/Trade Stocks Online, 30.5% more likely to pay with
their Debit Card.

Investments Owned: Adults 18 or older
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~Ba
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480,658 12.9%
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Account card
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Professional Services Used*: Adults 18 or older
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354,862 9.5%
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Insurance Agent at a Local Office (not online)

301,277 8.1%
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T Past 3-Months Payment Methods Used: Adults 18 or older
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Facebook  Samsung Pay

PayPal MasterCard  Apple Pay American  Store Credit  Discover

VisA Debit Card Venmo CashApp  Google Pay Square Cash
Express card Messenger
® who Listened to KYOT-FM in the past 7 days = PHOENIX

(Radio Stations: KYOT-FM)




° . Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 16 hours, 35 minutes
.Heart and 47 seconds each week with All Forms of Media.

R A D I O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 9 hours and 45 minutes each week
listening to All Local AM/FM Radio, representing 15.1% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average of 2 days, 14 hours, 20 minutes and 53
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an avg. of 9 hours and 44 minutes each week listening to
All Local AM/FM Radio, representing 15.6% of total time spent with all forms of Media.
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Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average of 2 days, 19 hours, 3 minutes and 20
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an avg. of 11 hours and 9 minutes each week listening to|
All Local AM[/FM Radio, representing 16.6% of total time spent with all forms of Media.
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B
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concurrent
usage %: 53.9%
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Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average of 2 days, 12 hours, 57 minutes and 34
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an avg. of 10 hours and 10 minutes each week listening to|
All Local AMI/FM Radio, representing 16.7% of total time spent with all forms of Media.
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e N Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an average of 2 days, 17 hours, 6 minutes and 3
9 5 5 seconds each week with All Forms of Media.
m 100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an avg. of 11 hours and 14 minutes each week listening
we play everything to All Local AM/FM Radio, representing 17.3% of total time spent with all forms of Media.
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e " [ Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 2 days, 0 hours, 27 minutes
'Hea rt and 42 seconds each week with All Forms of Ad-Supported Media.

R D I O 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an avg. of 8 hours and 56 minutes each week
A listening to Local Ad-Supported AM/FM Radio, representing 18.4% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average of 1 days, 23 hours, 40 minutes and 16
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an avg. of 8 hours and 56 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 18.8% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average of 2 days, 4 hours, 54 minutes and 4
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an avg. of 10 hours and 30 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 19.9% of total time spent with all forms of Ad-Supported Media.

EXS..

100.0%

Weekly
Reach %:

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

49:45:40
Concurrel
usage 56.9%

who Listened to KMXP-FM PHOENIX
in the past 7 days

# who Listened to KMXP-FM in the past 7 days H PHOENIX
PHOENIX ~ Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 1,941 H bbn d e C P —
PHOENIX ~ Metro  Scarborough R2 2026: Aug25-Jul26  Qual Intab 214 U fo: SOEfa.al Mt nsthing s
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

media that connects
(Radio Stations: KMXP-FM)




Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average of 1 days, 21 hours, 50 minutes and 50
seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an avg. of 9 hours and 9 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 20.% of total time spent with all forms of Ad-Supported Media.
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seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an avg. of 10 hours and 53 minutes each week listening

P N Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an average of 2 days, 1 hours, 15 minutes and 6
955
W to Local Ad-Supported AM/FM Radio, representing 22.1% of total time spent with all forms of Ad-Supported Media.
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iHeart
RADIO

| Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an average of 6 hours and
55 minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for
(Local Radio delivers 18.4% of Time with Ad-Supported Media.)

an avg. of 76.6 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
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Search (Google, Bing, etc.)

king/Financial/Real Estate (Websites/Apps)

Email/Text/IM/Zoom,etc. (Personal & Work)
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Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Instagram

Non-Premium Cable TV Networks

Netflix
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Fonm of Media: Adults 18 or older
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| Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average of 6 hours and 48
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 18.8% of Time with Ad-Supported Media.)

avg. of 76.6 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

king/Financial/Real Estate (Websites/Apps)

Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Instagram

Non-Premium Cable TV Networks

Netflix

Total Persons:
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| Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average of 7 hours and 33
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 19.9% of Time with Ad-Supported Media.)

avg. of 90.1 minutes/day.

Top-13 All Forms of Media.(Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
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News/Weather /Sports (Websites/Apps)
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Facebook

Games/Fantasy/Betting Sites
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Instagram

Non-Premium Cable TV Networks

Netflix
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Fonm of Media: Adults 18 or older
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| Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average of 6 hours and 32
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 20.% of Time with Ad-Supported Media.)

avg. of 78.6 minutes/day.

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

{Average week]
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| Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an average of 7 hours and 2
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

avg. of 93.3 minutes/day.

(Local Radio delivers 22.1% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Search (Google, Bing, etc.)

king/Financial/Real Estate (Websites/Apps)

Email/Text/IM/Zoom,etc. (Personal & Work)
News/Weather /Sports (Websites/Apps)
Local AM/FM Radio

Facebook

Games/Fantasy/Betting Sites

Local TV Stations

Instagram
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.H rt 1,800,417 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
' ea Ad-Supported Local AM/FM Radio for an average of 76.6 minutes every day representing 48.5% of

R A D I O all time spent daily with Ad-Supported Audio.
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854,726 or 100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.6 minutes every day representing 48.% of all
time spent daily with Ad-Supported Audio.
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Avg. Week Al£ ﬂgﬁdio (Pef.éans & % Reach): Adults 18 or older

409,269 or 100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days listen to Ad-
" Supported Local AM/FM Radio for an average of 90.1 minutes every day representing 48.3% of all
' time spent daily with Ad-Supported Audio.
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386,882 or 100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 78.6 minutes every day representing 51.6% of all
time spent daily with Ad-Supported Audio.
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Avg. Week Al£ ﬂgﬁdio (Persons & % Reach): Adults 18 or older
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610,338 or 100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 93.3 minutes every day representing 52.6% of all
time spent daily with Ad-Supported Audio.

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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iHeart 1,800,417 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to
Ad-Supported Local AM/FM Radio for an average of 76.6 minutes every day representing 48.5% of

R A D I O all time spent daily with Ad-Supported Audio.
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Reach % Audio: Adults 18 or older
100.0%

"Share of Ad-Supported Audio” o238 | 228

who Listened to IHEART PHOENIX

RADIO in the past 7 days
% of Weel

Time Spen
Ad-Suppo
Audio

27.3% 26.7%

14.0% 15-3%

10.5%
77% 79%  92% . 6.0% 80% 81%  70% 6.8%

B S e s R e i
EE———— e——

Weekly
Total

42.9%

Persons
Reached: 1,800,417 2,834,071 491,241 998,161 252,553 571,423 139,023 293,459 166,145 391,017 156,503 223,695 143,746 302 220 126,355 255 084 62,961 89 471 33,593 85,151
Local AM/FM Podcasts TV Music Spotify YouTube Music Amazon Music Pandora All Others iHeartRadio SiriusXmM
Average
s Radio Channels
# who Listened to in the pas days
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 948 PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual intab 1,941 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. Soeﬁ. for Anything . ©

(Radio Stations: KESZ-FM OR Radio Stations: KFYI-AM OR Radio Stations: KGME-AM OR Radio Stations: KMXP-FM OR Radio Stations: KMXP-FM HD2 OR Radio Stations: KNIX-FM OR Radio Stations: KOY-AM OR Radio Stations: KYOT-FM OR Radio Stations: KZZP-FM )



854,726 or 100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 76.6 minutes every day representing 48.% of all
time spent daily with Ad-Supported Audio.
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409,269 or 100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 90.1 minutes every day representing 48.3% of all
time spent daily with Ad-Supported Audio.
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386,882 or 100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 78.6 minutes every day representing 51.6% of all
time spent daily with Ad-Supported Audio.
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T 610,338 or 100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days listen to Ad-
95 5 Supported Local AM/FM Radio for an average of 93.3 minutes every day representing 52.6% of all

O time spent daily with Ad-Supported Audio
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iHeart
RADIO

1,800,417 or 100.% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Adult Hits, Hot AC, Country,
and Pop Contemporary Hit Radio.
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854,726 or 100.% of Adults 18 or older who Listened to KESZ-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits, Hot AC, Pop Contemporary
Hit Radio, and Classic Rock.
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409,269 or 100.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Hot AC, Adult Contemporary, Adult Hits, Pop
Contemporary Hit Radio, and Classic Hits.
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386,882 or 100.% of Adults 18 or older who Listened to KNIX-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are Country, Pop Contemporary Hit Radio, Classic Rock, Adult
Contemporary, and Adult Hits.
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610,338 or 100.% of Adults 18 or older who Listened to KYOT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Hot AC, Classic Hits, Country, and Adult
Contemporary.
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1,130,274 or 62.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 74.6 minutes every day representing 33.8% of all
time spent daily with Ad-Supported Video.
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521,876 or 61.1% of Adults 18 or older who Listened to KESZ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 79.6 minutes every day representing 38.3% of all time
spent daily with Ad-Supported Video.
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302,893 or 74.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 57.1 minutes every day representing 29.4% of all time
spent daily with Ad-Supported Video.
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225,023 or 58.2% of Adults 18 or older who Listened to KNIX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 77.5 minutes every day representing 40.% of all time
spent daily with Ad-Supported Video.

36.6%
m-vi Avg, Hotirs+Minutes/dey with
R e s 7 Viddeo: Adults 18 or older

.1 g =
P — fa.zs:s% S
55 ns% 2
m who Listened to KNIX-FM in the past 7 days m PHOENIX

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:

oo

- o or fon. !
3 i oo oo 1o
PR R R SRR R R R §

Non-Premium Cable TV
Networks
33.8

Premium
Cable TV
Networ...

Roku + The
Roku
Channel
18.5

TikTok
14.2

YouTube Appl Hul

Amazon Video... er...

Prime/IMD |
b/FireTV Disney+
16.5 8.8

Local TV Stations
83.0

Non-Premium Cable TV
Networks
61.1

Amazon

Prime/IM

Db/FireT
V...

Roku +

lu +

The
Roku...

Yo
Premi

TikTok otk
155 Cabl...

Local TV Stations
92.6

Hulu/Hu

T o,Plu...

Netflix
242

AppleT

Live V+,fub

Disn Par
ey... a...

# who Listened to KNIX-FM in the past 7 days

B PHOENIX

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

% Time spent:

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

PHOENIX

Total persons:

64 59.9%
T —
R —
R —_—Ym
(i, [ —
T
A T m
3 el

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

0.0% who Listened to KND-FM PHOENIX
Ca— 005 i the st 7 dev
m who Listened to KNIX-FM in the past 7 days m PHOENIX

Metro Scarborough R2 2026: Aug25-Jul26 Qual intab 221

I 3 &
§-_‘ SER TR TR YRR N2 R

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Amazon
Prime/IMDb/
FireTV
26.5

Non-Premium
Cable TV
Networks

31.5

ube
Video
111

TikTok
14.2

Local TV Stations
775

Non-Premium Cable TV
Networks
58.4

YouTube
Video...

Net
TikTok = flix
15.5 12.0

Local TV Stations
88.5

Hulu/Hulu
+ Live...

Amazon
Prime/IMDb
[FireTV
34.7

AppleT
V+,fu...

® who Listened to KNIX-FM in the past 7 days

(Radio Stations: KNIX-FM)

M PHOENIX

soefa.ai

® Share of Everything

for Anything N



i—

9 5‘5

EMOUNTAIN
we play everything

379,170 or 62.1% of Adults 18 or older who Listened to KYOT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 70.4 minutes every day representing 31.8% of all time
spent daily with Ad-Supported Video.

Avg. Week A{{ml’(!;ﬁco (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...

Netflix

Amazon Prime/IMDb/FireTV
YouTube Video

Roku + The Roku Channel
TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+,fubo,Pluto, Tubi, etc.
Disney+

Paramount+

Peacock

Premium Cable TV Networks

60 8%

%

vg. Hours+Minutes/day with
_m—im s 1 o oldr
o a—T

3%  who Listened to KYOT-AM PHOENIX
T T p—— s
O 15 555
u who Listened to KYOT-FM in the past 7 days m PHOENIX

% Time spent:

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o,
oo
53

- ot b
P oo oo oo~
bR R R RS R R

Amazon
Prime/IMDb/

Netflix

Premiu
m
Local TV Stations Cable
72.8 TV
| Netw..
AppleT

Huluf/H | V&fu-

ulu +
Live TV
(any...

Non-Premium Cable TV
Networks
56.0

Disney+
9:5

Local TV Stations
92.6

Non-Premium Cable TV
Networks
61.1

Amazon
Prime/IM
Db/FireT
V...

Roku +
The
Roku...

Premi
m

Netflix
242

Hulu/Hu  AppleT
lu + Live V+,fub
T o,Plu...

Yo  Disn  Par
ey... | a.

= who Listened to KYOT-FM in the past 7 days

H PHOENIX

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 18 or older Avg.

Local TV Stations

Non-Premium Cable TV...

Amazon Prime/IMDb/FireTV
YouTube Video

TikTok

Hulu/Hulu + Live TV (any Hulu)
AppleTV+fubo,Pluto, Tubi, etc.
Peacock

Paramount+

Netflix

Disney+

Roku + The Roku Channel
Premium Cable TV Networks

PHOENIX

Total persons:

B4 59.9%' i
R I — X
_m
m
(dss0as 1 e
o — sov "

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 18 or older

0.0% who Listened to KYOT-V PHOENIX
P 00% nthe past 7 dev
= who Listened to KYOT-FM in the past 7 days = PHOENIX

Metro Scarborough R2 2026: Aug25-Jul26 Qual intab 309

% Time spent:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

4.4%

rat

By

o - o)
FEEREEER R

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Amazon
Prime/IMDb
[FireTV
31.8

Non-Premium Cable TV
Networks
54.2

AppleT
V+,fu...

Hulu
/Hul
u+
Live

Netflix
8.6

TikTok
14.7

Local TV Stations

704 YouTu...

Local TV Stations
88.5

Non-Premium Cabl
Networks
58.4

YouTube

Net
flix
12.0

TikTok
15.5

Hulu/Hulu
+ Live...

Amazon
eTV | Prime/IMDb
[FireTV
34.7

AppleT

Video... Vhfu..

® who Listened to KYOT-FM in the past 7 days

(Radio Stations: KYOT-FM)

W PHOENIX
-

soefa.ai

Share of Everything
for Anything N



iHeart 1,130,274 or 62.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch
Ad-Supported Local TV Stations for an average of 74.6 minutes every day representing 33.8% of all

R A D I O time spent daily with Ad-Supported Video.

Weekly 62.8% Avg. Hours+Minutes/day with Ad-Supported

Reach % 50.9% llshare ofAd-supported video n Video: Adults 18 or older
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521,876 or 61.1% of Adults 18 or older who Listened to KESZ-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 79.6 minutes every day representing 38.3% of all time
spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % 61.1% n 4 n Video: Adults 18 or older
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302,893 or 74.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days watch Ad-

Supported Local TV Stations for an average of 57.1 minutes every day representing 29.4% of all time
spent daily with Ad-Supported Video.
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225,023 or 58.2% of Adults 18 or older who Listened to KNIX-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 77.5 minutes every day representing 40.% of all time
spent daily with Ad-Supported Video.
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Reach % 50.9% llshare ofAd-supported video n Video: Adults 18 or older
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D 379,170 or 62.1% of Adults 18 or older who Listened to KYOT-FM in the past 7 days watch Ad-
95‘5 Supported Local TV Stations for an average of 70.4 minutes every day representing 31.8% of all time
EMOUNTAIN| spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
% vime spent: (Averoge Day)

(Average week]
Sports
Local News - Evening
Comedies
Local News - Morning
Movies
Dramas
National /Network News
Game Shows
Documentaries
Local News - Late
Mystery/Suspense/Crime
Food/Cooking Shows

Court Shows

iHeart
RADIO

Total persons:

1,130,274 or 62.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening,
Local News - Morning, Dramas, and Game Shows.
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521,876 or 61.1% of Adults 18 or older who Listened to KESZ-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening, Local
News - Morning, Dramas, and Court Shows.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older

[Average week)
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Local News - Evening
Comedies

Local News - Morning
Movies

Dramas
National/Network News
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Documentaries

Local News - Late
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302,893 or 74.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local
News - Morning, Court Shows, and Movies.
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225,023 or 58.2% of Adults 18 or older who Listened to KNIX-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Movies, Dramas, Game Shows,
Sports, and Local News - Evening.
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379,170 or 62.1% of Adults 18 or older who Listened to KYOT-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News - Evening, Local
News - Morning, Dramas, and Game Shows.

% Time spent:

M PHOENIX

(Average Day]

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
21.8

Local News -
Evening
16.8

Comedies
16.0

Game Shows
13.7

Myster | Nation

y/Suspe | al/Net

nse/Cri | work
me News
9.8 9.0

Court Shows

Local News -

13.0

Food/Cookin
g Shows...

Documentari
(i

Local News -
Morning
30.9

Evening
21.9

Local News -

Game Shows
20.0

Movies
18.5

Local News -

Court Shows
184

Natio
nal/N
etwor
3
Ne..

Mystery/S
uspense/
Crime
14.5

Late
18.0

Food/Cooki
ng Shows...

Documenta
ries...

= who Listened to KYOT-FM in the past 7 days

m PHOENIX

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week}

Sports
Local News - Evening
Comedies

Local News - Morning
Movies

Dramas

Game Shows

National /Network News
Local News - Late
Mystery/Suspense/Crime
Court Shows

Daytime Talk Shows

Late Night Talk

PHOENIX

Tatal Persons:

o —— L
IR —i 5 v
e — T
EEE —r T

O
m-mr

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

% Time Spent:

17.9%

18 or older

= [T FUE [T = o3
E &

who Listened to KYOT-FM PHOENIX
R i L%
® who Listened to KYOT-FM in the past 7 days H PHOENIX

Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab

309

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

aversge b2y)

Ad-Supported Local TV Station Programs (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local News -
Morning
218

Local News -
Evening
18.6

Movies
18.6

Daytime Talk
Shows
14.3

Myster
y/Susp
ense/C

Court
Shows
13.0

rime
10.9

Local News -
Late
14.8

Game Shows
13.7

National/N
etwork...

Late Night
Talk...

Game Shows

Movies
20.0 19.

6

w who Listened to KYOT-FM in the past 7 days

(Radio Stations: KYOT-FM)

Daytime Talk Myster
Local News - Local yv/Susp
Evening News - ense/C
23.2 Late rime
18.0 15.4
Local News - National “late
Morning Court Shows  /Networ [Night
30.9 18.4 k... Tal...
® PHOENIX
® Share of Everything
for Anything
- ©



| 1,220,292 or 67.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Social Media for an average of 147.2 minutes every day representing 31.1% of all time
spent daily with Ad-Supported Digital Media.
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[ 574,473 or 67.2% of Adults 18 or older who Listened to KESZ-FM in the past 7 days use Ad-
Supported Social Media for an average of 148.8 minutes every day representing 31.6% of all time
spent daily with Ad-Supported Digital Media.
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| 294,589 or 72.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days use Ad-
Supported Social Media for an average of 179.4 minutes every day representing 34.6% of all time
spent daily with Ad-Supported Digital Media.
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[ 288,419 or 74.5% of Adults 18 or older who Listened to KNIX-FM in the past 7 days use Ad-
Supported Social Media for an average of 155.1 minutes every day representing 34.4% of all time
spent daily with Ad-Supported Digital Media.
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[ 403,668 or 66.1% of Adults 18 or older who Listened to KYOT-FM in the past 7 days use Ad-
Supported Social Media for an average of 137.5 minutes every day representing 29.% of all time
spent daily with Ad-Supported Digital Media.
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[ 1,220,292 or 67.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 57.5 minutes every day representing 39.% of all time spent
daily with Ad-Supported Social Media.
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| 570,028 or 66.7% of Adults 18 or older who Listened to KESZ-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.7 minutes every day representing 40.1% of all time spent
daily with Ad-Supported Social Media.
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| 262,188 or 64.1% of Adults 18 or older who Listened to KMXP-FM in the past 7 days use Ad-

Supported Facebook for an average of 68.7 minutes every day representing 38.3% of all time spent

daily with Ad-Supported Social Media.
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| 269,884 or 69.8% of Adults 18 or older who Listened to KNIX-FM in the past 7 days use Ad-
Supported Facebook for an average of 65.1 minutes every day representing 42.% of all time spent
daily with Ad-Supported Social Media.
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| 403,668 or 66.1% of Adults 18 or older who Listened to KYOT-FM in the past 7 days use Ad-
95‘5 Supported Facebook for an average of 52.4 minutes every day representing 38.1% of all time spent

[ daily with Ad-Supported Social Media.
we play everything

Avg. Week All Socml Med:a (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Facebook 996

Instagram ”

VouTube Video A e
Ticrok SR —
Recdit PP I
Linkedin _ﬂ!l"

Instagram TikTok Instagram
39.4 14.7 41.6

WhatsApp m
X ith all m WhatsAp YouTube
Avg._Houmﬂinures/dny with al 9 Uikl . 3 Vidao
Pirterast Social Media: Adults 18 or older m nxedin Reddit p... Linkedin
v 11.5 10.0 11.8 7
Others(Rumble, Threads, .. Dedthy e
Snapchat e
M Facebook YquTube = Facebook WhatsAp
Blogs/Message Boards (read... e m 511 i Video... W 58.2 ; p-..
0 Listened to KYOT-FM PHOENIX |
tumblr l 2.2% in the past 7 days (o35 |
® who Listened to KYOT-FM in the past 7 days ® PHOENIX ® who Listened to KYOT-FM in the past 7 days W PHOENIX

Avg. Week Ad-Supported chial Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Facebook  APRIESERY 65.9% 38,55
Instagram T — 1/
YouTube Video [ .
ok AT —
e

-
#{

2 ¥ [
B =

9.3:

Linkedin m . Instagram
Reddit Instagram TikTok 30.4
27.5 14.7 =
Whatshpp A%
X Avg. Hours+Minutes/day with Ad- Faai ] . YouTube | Pinteres YouTube
Pinterest Supported Social Media: Adults 18 m LinkedIn Video L.. Video
or older '- 8.1 7.4 113
Snapchat sl X m '
Others(Rumble, Thread: : m What
ers(Rumble, Threads,... PRYT K . .
= i 2:37 Facebook Reddit Facebook Linkedin Reddit
Blogs/Message Boards (read... (PR 4 - g B : i Snapc... S o5 e
‘who Listened to KYOT-FM PHOENIX 1
wmblr - SRR 5%% in the past 7 days
 who Listened to KYOT-FM in the past 7 days m PHOENIX # who Listened to KYOT-FM in the past 7 days ® PHOENIX
PHOENIX ~ Metro  Scarborough R2 2026: Aug25-Jul26 ~ Qual Intab 309 SOEfa al Shav’fe ofA Evehr‘ythmg
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. LLC. All rights reserved. - or Aaything

(Radio Stations: KYOT-FM)



iHeart 1,220,292 or 67.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days use Ad-
Supported Facebook for an average of 57.5 minutes every day representing 39.% of all time spent

R A D I O daily with Ad-Supported Social Media.
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570,028 or 66.7% of Adults 18 or older who Listened to KESZ-FM in the past 7 days use Ad-
Supported Facebook for an average of 59.7 minutes every day representing 40.1% of all time spent
daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 18 or older
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262,188 or 64.1% of Adults 18 or older who Listened to KMXP-FM in the past 7 days use Ad-
Supported Facebook for an average of 68.7 minutes every day representing 38.3% of all time spent
daily with Ad-Supported Social Media.
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Reach % Social Media: Adults 18 or older
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269,884 or 69.8% of Adults 18 or older who Listened to KNIX-FM in the past 7 days use Ad-
Supported Facebook for an average of 65.1 minutes every day representing 42.% of all time spent
daily with Ad-Supported Social Media.
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—— 403,668 or 66.1% of Adults 18 or older who Listened to KYOT-FM in the past 7 days use Ad-
95‘5 Supported Facebook for an average of 52.4 minutes every day representing 38.1% of all time spent
daily with Ad-Supported Social Media.
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iHeart M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 115,166; All Other
Digital Media: 99,321; Social Media: 67,052; Non-Prem. Cable: 29,745; Local TV: 29,218
R A D I O reaching Adults 18 or older who Listened to IHEART RADIO in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Listened to IHEART RADIO in the past
7 days
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 54,308; All Other
Digital Media: 47,183; Social Media: 30,786; Local TV: 13,351; Non-Prem. Cable: 13,025
reaching Adults 18 or older who Listened to KESZ-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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(Radio Stations: KESZ-FM)




| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 22,395; Social Media: 18,059; Local TV: 8,909; Non-Prem. Cable: 8,203
reaching Adults 18 or older who Listened to KMXP-FM in the past 7 days.

Local Radio: 26,233; All Other
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(Radio Stations: KMIXP-FM)




| M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 22,945; Social Media: 16,312; Non-Prem. Cable: 6,195; Local TV: 5,744
reaching Adults 18 or older who Listened to KNIX-FM in the past 7 days.

Local Radio: 24,663; All Other

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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(Radio Stations: KNIX-FiVi)




ﬁ | M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 39,330; All Other
A

Digital Media: 33,967; Social Media: 23,597; Non-Prem. Cable: 11,103; Local TV: 10,976
reaching Adults 18 or older who Listened to KYOT-FM in the past 7 days.
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(Radio Stations: KYOT-Fivi)




iHeart 1,634,461 or 90.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 63.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

R A D I O Stations Out-of-Home for an average of 46.4 minutes/day.
Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Gmcer\vsmm 1,766,855 97.9%
Billboards & Signs (Weekly Drivers) A T
Walking in Towns, Chtes, Downtown.. M—H

AM/FM Radio Py 65.4% I8 20.9%)
Gas stations/Convenience Stores  [FiEAPEIT Rl

Walking in Towns, Walking in Towns,
Cities, Downtown Cities, Downtown
Areas Shopping Malls

Areas Shopping Malls

20.6 18.1 20.3 17.9

Billboards & Signs (Weekly

Tetauerb e i Billboards & Signs (Weekly Drivers) Grocer Drivers) i Poticast
Shopping Malls Avg. Hours+Minutes/day with Out- [Fitig 63.3 i y 50,5 At odcas
—— of-Home Media: Adults 18 or older m Stores SiriusXM 140
2% L 14.4 :
spotify w5
= Retail  Spoti
Drug Stores usage 5 m Restaurants y 6.9 55
who Listened to IHEART PHOENIX AM/FM Radio Sts T | AM/FM Radio & Bars Stores
Retail Stores RADIOn the past 7 days m 50.7 0 8. I " 41.4 14.1 9.2 Gas...
Movie Theaters m
= who Listened to IHEART RADIO in the past 7 days m PHOENIX = who Listened to IHEART RADIO in the past 7 days ® PHOENIX
Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach) Adults 18 or older  Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
{Average week) Totol Persons: (Averoge Doy

Grocery Stores
Oilicants g (Weskly xivers) M_ﬂ'
watin i Touns, i countown.. B
e Radio e TR oo
Gas Stations/Convenience Stores 1‘ 504 502 m
p—

shopping Malls ] Avg. Hours+Minutes/day with Ad-
@ s Supported Out-of-Home Media:

Fodls m Adults 18 or older
Drug tores

Walking in Towns,

Cities, Downtown
Areas Shopping Malls
20.3 17.9

Movie
Shopping Malls | Theaters
18.1 14.8

®
W~
N H
EEEE@

W
!

Billboards & Signs (Weekly
Drivers)

Health Restaurants 50.5 Health Movie Grocery
Clubs/Gyms & Bars Clubs/Gyms  Theaters Stores
14.8 145 14.7 140 9.2

AM/FM Radio
46.4

fletat stores m concarreat _ m Walking in Towns, Grocer Rfltd POdrC =1 ftzlil =
Movie Theaters usage ’:Mm e m;on:;x Billboards & Signs  Cities, Downtown y Stor ) . Restaurants & Pod 6.9
TV Music Channels RADIO in the past 7 days e (Weekév3 [;rwerSJ Azrgzs St:r]es :8 AM/gf;/i. :adro Bay
Health Clubs/Gyms Iﬂ:’ﬁ‘ :
m who Listened to IHEART RADIO in the past 7 days = PHOENIX m who Listened to IHEART RADIO in the past 7 days = PHOENIX

® Share of Everything
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 948 al for Anything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. - o

(Radio Stations: KESZ-FM OR Radio Stations: KFYI-AM OR Radio Stations: KGME-AM OR Radio Stations: KMXP-FM OR Radio Stations: KMXP-FM HD2 OR Radio Stations: KNIX-FM OR Radio Stations: KOY-AM OR Radio Stations: KYOT-FM OR Radio Stations: KZZP-FM )



Top-13 Out-of Home Medm (Persons & % Reach): Adults 18 or older

(average weel
Grocery Stores

Billboards & Signs (Weekly Drivers)

774,413 or 90.6% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average
of 64.1 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 46.4 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

(average Day

Health
Clubs/Gyms
18.3

Shopping
Malls
18.7

Restaurants &
Bars
14.6

Movie
Theaters
13.4

AM/FM Radio
46.4

Podcast | G
Grocer | il s as

Reta

Walking in Towns,
Cities, Downtown y Stor
Areas Stores es

205 9.2 7.0

Billboards & Signs 7.0 S

(Weekly Drivers)
64.1

V... | Dr...

Walking in Towns,
Cities, Downtown
Areas
20.3

Shopping Malls
17.9

Billboards & Signs (Weekly
Drivers)
50.5 Movie
Theaters

14.0

Grocery
Stores
92

Health
Clubs/Gyms
14.7

Retail Ga

Stores
Restaurants & Pod 6.9
AM/FM Radio

38.5

m who Listened to KESZ-FM in the past 7 days

(Radio Stations: KESZ-FM)

= PHOENIX
® Share of Everything

= for Anything



Top-13 Out-of Home Medm {Persons & % Reach): Adults 18 or older

(average weel
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384,807 or 94.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average
of 69.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 54.6 minutes/day.

7.0%

on b
R R

Gas Stations/Convenience Stores m
Restaurants & Bars

Shopping Malls Avg. Hours+Minutes/day with Out- g
Podeasts of-Home Media: Adults 18 or older m
Spotify n
SiriusXM _ AR
Drug Stores ‘m‘:’ EM m
s e P
Movie Theaters @

® who Listened to KMXP-FM in the past 7 days W PHOENIX

Top-13 Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
 Time spent-_{averoge Day)

Billboards & Signs (Weekly Drivers)
69.5

AM/FM Radio
58.0

Walking in
Towns, Cities,
Downtown Areas

SiriusXM

Theaters

Shopping Malls

20.6

Grocer
Yy
Stores
97,

Retail
Stores
7.0

Spo
tify

5.0

Walking in Towns,
Cities, Downtown
Areas
203

Shopping Malls
179

Billboards & Signs (Weekly
Drivers)

50.5 Podcast

Movie
Theaters

SiriusXM
s 14.0

14.4

Retail  Spoti
Stores fy
6.9 5.5

Grocer
Restaurants %
& Bars Stores
14.1 9.2

AM/FM Radio

414 Gas...

® who Listened to KMXP-FM in the past 7 days

® PHOENIX

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach) Adults 18 or older

faverage week) Tatol Persons:

Grocery Stores

Billboards & Signs (Weekly Drivers)
Walign Toums, e, Dot P,
AM/FM Radio

Gas Stations/Convenience Stores
Restaurants & Bars

Shopping Malls

ma

-mq.

2%

Las7652 1 542

m who Listened to KMXP-FM in the past 7 days
Metro Scarborough R2 2026: Aug25-Jul26

Podcasts
Drug Stores

Retail Stores

concarrent

Movie Theaters tinage N:

TV Music Channels

Health Qlubs/Gyms

PHOENIX

Avg. Hours+Minutes/day with Ad-

N

who Listened to KMXP-FM
in the past 7 days

‘-d"
(w00 [T L ;‘
N A

Supported Out-of-Home Media:
Adults 18 or older

PHOENIX

m PHOENIX

Qual Intab 214

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

(average Day

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

AM/FM Radio
54.6

Walking In Towns,
Cities, Downtown
Areas
220

Billboards & Signs
(Weekly Drivers)
69.5

Shopping
Malls
20.6

Restaurants &

Bars
15.8

Grocer
Y
Stores
9.7

Podc

asts
8.1

Health
Clubs/Gyms
17.5

Movie
Theaters
14.5

Retail
Stores |N@S

7.0 S

TV... | Dr...

Walking in Towns,

u who Listened to KMXP-FM in the past 7 days

(Radio Stations: KMXP-FM)

Cities, Downtown
Areas Shopping Malls
20.3 17.9
Billboards & Signs (Weekly
Drivers)
50.5 Health Movie Grocery
Clubs/Gyms  Theaters Stores
14.7 14.0 9.2
Retail Ga
Stores
Restaurants & Pod 6.9
AM/FM Radio
385
u PHOENIX
® Share of Everything
@ for Anything _



Top-13 Out-of Home Media (Persons & % Reach} Adults 18 or older

(average weel Total Persons:
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332,240 or 85.9% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average
of 74.8 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations

Out-of-Home for an average of 47.6 minutes/day.
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Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older

(average weel
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563,052 or 92.3% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an
average of 68.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio

Stations Out-of-Home for an average of 56.5 minutes/day.
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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iHeart 1,634,461 or 90.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 63.3 minutes per day driving, seeing Billboards and Signs representing 38.5% of all Time Spent

R A D I O with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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774,413 or 90.6% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average of
64.1 minutes per day driving, seeing Billboards and Signs representing 38.8% of all Time Spent with Ad-
Supported Out-of-Home Media.
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384,807 or 94.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average of

69.5 minutes per day driving, seeing Billboards and Signs representing 39.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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332,240 or 85.9% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average of

74.8 minutes per day driving, seeing Billboards and Signs representing 41.3% of all Time Spent with Ad-
Supported Out-of-Home Media.
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e 563,052 or 92.3% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an average of

95‘5 68.4 minutes per day driving, seeing Billboards and Signs representing 39.6% of all Time Spent with Ad-
Supported Out-of-Home Media.

[EMOUNTAIN
we pley everything

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

o A "Share of Ad-Supported OOH Media"

L

who Listened to KYOT-FM PHOENIX
in the past 7 days

83.6%

66.6%

49.5% 51.0%

36.0% 3469 37-0% 355%

23.6%
12.3%
8.2%

Weekly 54% 5.9%

Total 5.1%

Persons S I

Reached: Billboards izslidg'ﬁss AM/FM Rzagglsc’:1 #? Walking in %‘ﬁﬁf Gr'ucry s%g;:,ﬁns ﬁﬁl:ﬁs 1&3&;?; Movie 'fheg'%?gs Stadiums & ﬂae'?\lazs Health Clu b:’sé'ysrgnzs
Average (Weekly Drivers) Cities, Downtown Stations/Convenience
Daily Miniibas Areas Stores
with Ad-Supported
OOH Media:

& 38.5 20.3 92 17.9 14.1 14.0 329 3.0 ] 14.7
m who Listened to KYOT-FM in the past 7 days m PHOENIX

PHOENIX Metro Searborough R2 2026: Aug25-Jui26 Quadl Intab 309 PHOENIX Metro

Scarborough R2 2026: Aug25-Jul26 Qual Intab 1,941 ® Share of Everything
All Graphs and soefa.al Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. soeﬁ_al

for Anything  «

(Radio Stations: KYOT-FM)




1,634,461 or 90.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days spend an
average of 63.3 minutes per day driving an average of 36.9 miles each day and are 40.% more likely
to use 7th Avenue than the Metro average.
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774,413 or 90.6% of Adults 18 or older who Listened to KESZ-FM in the past 7 days spend an average
of 64.1 minutes per day driving an average of 37.3 miles each day and are 86.6% more likely to use
7th Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Travele

I-10

I-17

Bell Road

Camelback Road

Indian School Road

McDowell Road

Highway 51

Grand Avenue (W Hwy 60)
Thomas Road

Agua Fria Freeway (NW Loop 101)
Red Mountain Freeway (NE Loop 202)
Scottsdale Road

7th Avenue

7th Street

Superstition Freeway (E Hwy 60)
Deer Valley Road

Pima Freeway (NE Loop 101)
Santan Freeway (SE Loop 202)
Price Freeway (SE Loop 101)
Central Avenue

Cave Creek Road

32nd Street

North Hayden Road

44th Street

Chandler Bivd

Arizona Avenue/Country Club

® who Listened to KMXP-FM in the past 7 days

PHOENIX Metro

Scarborough R2 2026: Aug25-Jul26

384,807 or 94.% of Adults 18 or older who Listened to KMXP-FM in the past 7 days spend an average
> of 69.5 minutes per day driving an average of 40.4 miles each day and are 120.% more likely to use
Deer Valley Road than the Metro average.
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332,240 or 85.9% of Adults 18 or older who Listened to KNIX-FM in the past 7 days spend an average
of 74.8 minutes per day driving an average of 43.5 miles each day and are 71.4% more likely to use
Arizona Avenue/Country Club than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

49.0%
51.8%

I-10

I-17

Indian School Road

McDowell Road

Bell Road

Agua Fria Freeway (NW Loop 101)
Santan Freeway (SE Loop 202)
Thomas Road

Superstition Freeway (E Hwy 60)
Grand Avenue (W Hwy 60)
Chandler Blvd

7th Street

Price Freeway (SE Loop 101)
Highway 51

Scottsdale Road

Camelback Road

Arizona Avenue/Country Club
Pima Freeway (NE Loop 101)

7th Avenue

Cave Creek Road

Red Mountain Freeway (NE Loop 202)
32nd Street

Deer Valley Road

Central Avenue

Bob Stump Memorial Parkway (Loop 303)
North Hayden Road

¥ who Listened to KNIX-FM in the past 7 days

PHOENIX Metro

Scarborough R2 2026: Aug25-Jul26

1,934,813
3 34.4%
37.2%

138,715
32.2%

019,594 24.6%

24.6%
i 25.7%

23.5%
23.7%

21.9%

ol
@l
©

886,085

<
I..
o)
i

|

&

"

o

a

®

956

|
lm
-
=l
w
=
N
I

8
&

751,709 20.1%
. 21.1%
7%

g:
I...
iy
=
=
s

17.5%
.8%

&
N
3
o)
i)
A

!

17.3%
3%

" G
B8 3
[
£ W
D '~
60| =l
w
I =
=8
P -
a=®

3.4%
617,477 16.5%
12.3%
863,060 23.2%
12.2%
20.2%
809,658 21.7%
11.2%
6.5%
8 11.2%
691,589 18.5%
15.1%
352,318 9.4%
19.4% Avg. Hours+Minutes/day Driving:

;?

10.2%

g

B
~
w® 3
g

240,793 11.8%
s 7
LEEEIEY 6.4% wha Listened to KNIX-FM
5.4% 0% in the past 7 days
B PHOENIX
Qual Intab 221

Adults 18 or older

e 'M”ﬁ/m‘v-
Driving: 29.4

PHOENIX

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Top-26 Residential Zip Codes: Adults 18 or older
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563,052 or 92.3% of Adults 18 or older who Listened to KYOT-FM in the past 7 days spend an
average of 68.4 minutes per day driving an average of 39.8 miles each day and are 29.1% more likely
to use 7th Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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iHeart
RADIO

338,327 or 18.8% of Adults 18 or older who Listened to IHEART RADIO in the past 7 days read Local
Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day representing 28.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

All Local Weekly Newspapers

‘Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Magazines

Catalogs

Totol Pes

who Listened to IHEART RADIO
in the past 7 days

= who Listened to IHEART RADIO in the past 7 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
138

USA Today (Daily)

8.7

Local Daily
Newspaper(s)
(Sunday)
14.8

New York Times
New York Times (Daily)
(Daily+Sunday) ¢ 83
10.3

Wall Street Journal (excluding
(Daily) Catalogs) Magazines
10.0 7.7 71

Wall Street Journal
(Daily)
111

New York Times.
(Daily+Sunday)
10.6

USA Today (Daily)
9.3

New York Times
(Daily)
83

Local Daily
Newspaper(s) (Daily

Catalogs
3.4
{excluding
Catalogs) Magazines

2.6 6.7 All...

B PHOENIX

= who Listened to IHEART RADIO in the past 7 days

m PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

Al Local Weekly Newspapers.

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Magazines

Catalogs

Books

PHOENIX Metro

Totof persans:

157’ 351 m
B 5%
054 2.8%
B8
0.0%
# who Listened to IHEART RADIO in the past 7 days
Scarborough R2 2026: Aug25-Jul26

who Listened to IHEART RADIO
in the past 7 days

Avg. Hours+Minutes/day with Ad- duinls
Supported Print Media: Adults 18 or olderm

Qual Intab

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

PHOENIX

Local Daily
Newspaper(s)
(Sunday}
13.8

New York Times
{sunday)
124

Local Daily
New York Times. ‘Wall Street Journal Newspaper(s)
(Daily+Sunday) {(Daily) (Daity+Sunday)

i i = Local Daily

148

Direct Mail

Advertising

(excluding

Catalogs)
7.7

New York Times
(Daily)
83

Local Daily Newspaper(s) New York Times
(Daily Magazines (sunday)
8.6 71 EX]

Newspaper(s) (Sunday)

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daity+Sunday)
10.6 103

Direct Mail

Advertising

{excluding

Catalogs)
16

New York Times.

(Daily)

Local Daily Newspaper(s)

9.2

W PHOENIX
948
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140,797 or 16.5% of Adults 18 or older who Listened to KESZ-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.7 minutes every day representing 29.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday) 1"‘_5%
Books
New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

All Local Weekly Newspapers
‘Wall Street Journal (Daily)

New York Times (Daily+Sunday)

New York Times
(Daily)
9.6

New York Times (Sunday)
13.7

Local Daily
Newspaper(s)
(Sunday)

1.1

USA Today (Daily)
Wall Street Journal (Daily) 5.0

120 —

Direct Mail

New York Times
(Daily+Sunday)
117

{excluding
Catalogs)
7.4

Magazines
B4

USA Today {Daily)
9.3
Local Daily
Newspaper(s)
(Sunday)
14.8
New York Times
(Daily)
83

Local Daily
Newspaper(s) (Daily
9.2

Wall Street Journal
(Daily)
111

Catalogs

Advertising 3.4

{excluding

Catalogs)
7.6

New York Times.
(Daily+Sunday)
10.6

Magazines

6.7 All...

S o ] m
e m- 15 okttt pcon
8% 4
catsiogs - YR I 2.5 i
u who Listened to KESZ-FM in the past 7 days ®PHOENIX

m who Listened to KESZ-FM in the past

7 days m PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Totof persans:

Day Ad-Supported Print Media (% Time Spent & Av.

g. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

e —
eV e 77.5%
Local Daily Newspaper(s) (Sunday)
New York Times (Daily)

Al Local Weekly Newspapers.
Wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad- il

New York Times (Daily+Sunday) Supported Print Media: Adults 18 or olderm

Local Daily
Newspaper(s)
(Daily+Sunday)
9.7

New York Times.
{Daily+Sunday)
1.7

o Wall Street Journal
ocal Daily (Daily)
Newspaper(s) 12-0)
(Sunday)
141

New York Times (Daily) Local Daily

Newspaper(s}
(Daily
8.5

Magazines
X

New York Times
{Sunday)
13.7

Direct Mail Advertising (excluding
Catalogs)
14

Local Daily
Newspaper(s)
(DaitysSunday)
103

New York Times
(Daily+Sunday)
10.6

Wall Street Journal
(Daily)
Local Daily b
Newspaper(s) (Sunday)
14.8

Direct Mail
Advertising
{excluding
Catalogs)
16

New York Times.
(Daily)
83

New York Times
(sunday)
EX]

Local Daity Newspaper(s)

Magazines

9.2 6.7

UsA Today (Daily) VAR OTR B
New York Times (Sunday)
Catalogs m-z 3.8% who Listened to KESZ-M in the PHOENIX bi%
. T m
mwho Listened to KESZ-FM in the past 7 days B PHOENDX
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26 Qual Intab 436
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187,422 or 45.8% of Adults 18 or older who Listened to KMXP-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 8.1 minutes every day representing 31.4% of all
time spent daily with All forms of Print Media.

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily
Local Daily Newspaper(s) (Sunday)
Books

New York Times (Daily)

l.!!!' 5

W' Avg. Hours+Minutes/day with All
m& Print Media: Adults 18 o older
s 1 col

All Local Weekly Newspapers
‘Wall Street Journal (Daily)

New York Times (Daily+Sunday)

- o =
o o o
bR BRI =

USA Today (Daily) m
New York Times (Sunday) m _ m
e m-a%& who Listened to KMXP-FM in the
& past 7 days
coios: - TR kP

Local Daily
Newspaper(s)

Wall Street Journal
(Daily)
1.4

New York Times.
(Daily+Sunday)
9.9

New York Times
(Daily)
9.2

Direct Mail
Advertising Local Daily
(excluding Newspaper(s)
Catalogs) (Daily
8.1

USA Today
(Daily)
7.3

Local Daily
Newspaper(s)
(Sunday)
14.8

Wall Street Journal
(Daily)
111

New York Times.
(Daily+Sunday)
10.6

Local Daily
Newspaper(s) (Daily

{excluding
Catalogs)
7.6

USA Today (Daily)
9.3

New York Times
(Daily)
83

Catalogs
3.4

Magazines
6.7

All...

u who Listened to KMXP-FM in the past 7 days ® PHOENIX

= who Listened to KMXP-FM in the past 7 days

= PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Totol persans:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

Al Local Weekly Newspapers.

Wall Street Journal (Daily)

Avg. Hours+Minutes/day with Ad- duinl
New York Times (Daily+Sunday) Supported Print Media: Adults Iswdderm

USA Today (Daily)

Local Daily
Newspaper(s}
(Sunday)
122

New York Times.
{(Sunday)
10.6

New York Times
(DailysSunday)
9.9

New York Times

Newspaper(s) (Daily

Local Daily
Newspaper(s)
(Daity) {Daily+Sunday)

92 85

Direct Mail Advertising
(excluding Catalogs)

P USA Today (Daily)
7.3

Local Daily
Magazines
7.7 5.8

Local Daily

148

New York Times
(sunday)
EX]

Wall Street Journal
(Daily)

11

Newspaper(s) (Sunday)

New York Times
(Daily+Sunday)
10.6

New York Times.

(Daily)

Local Daity Newspaper(s)

9.2

Local Daily
Newspaper(s)

(DaitysSunday)

103

Direct Mail
Advertising
{excluding
Catalogs)
16

New York Times (Sunday) Py
o O momumn  ELEEEN A%
Catalogs m ugges% who l.ns:mdh;;MXP-FM in PHOENIX 075
oo R 0% e
= who Listened to KMXP-FM in the past 7 days ® PHOENIX
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87,289 or 22.6% of Adults 18 or older who Listened to KNIX-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day representing 26.7% of all time
spent daily with All forms of Print Media.

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

All Local Weekly Newspapers

‘Wall Street Journal (Daily)

Local Daily
Newspaper(s)
(Daity
8.1

‘Wall Street
Journal (Daily)
8.1

||

New York Times.
(Daity+Sunday)
92

Local Daily
Newspaper(s)
(Sunday)

132

Direct Mail
Advertising
{excluding
Catalogs)
8

Magazines
6.8

USA Today (Daily)

New York
Times (Daily)
65

Local Daily
Newspaper(s)
(Sunday)
14.8

Wall Street Journal
(Daily)
111

New York Times.
(Daily+Sunday)
10.6

Local Daily
Newspaper(s) (Daily
9.2

Advertising
{excluding
Catalogs)
7.6

USA Today (Daily)
9.3

New York Times
(Daily)
83

Catalogs
3.4

Magazines
6.7

All...

New York Times (Daily+Sunday)
USA Today (Daily) m
New York Times (Sunday) m - m m
Magazines mm who Listened to KNIX-FM in the PHOENIX
catalogs  FYERYCH " 8% e o.s"s's
u who Listened to KNIX-FM in the past 7 days ® PHOENIX

® who Listened to KNIX-FM in the past

7 days

m PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Total persans:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)

Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times
(Daily+Sunday)
9.2

Local Daily
Newspaper(s) (Sunday)
13.2

Local Daily
Newspaper(s}
(Daity+Sunday)
91

Wall Street Journal (Dally)
8.1

New York Times Direct Mail Advertising
(Sunday) (excluding Catalogs)
119 8.0

Local Daily
Newspaper(s)
(Daily
8.1

USA Today (Daily) | Magazines
78 6.8

New York Times (Daily)

6.5

Local Daily b
Newspaper(s) (Sunday)

148

New York Times
(sunday)
EX] 92

Wall Street Journal
(Daily)

New York Times
(Daily+Sunday)
10.6

New York Times.

(Daily)
83

Local Daity Newspaper(s)

Magazines
6.7

Local Daily
Newspaper(s)

(DaitysSunday)

103

Direct Mail
Advertising
{excluding
Catalogs)
16

Al Local Weekly Newspapers.

Wall Street Journal (Da 2 m 9

B m 24 Avg. Hours+Minutes/day with Ad-  E¥40
New York Times (Daily+Sunday) m m Supported Print Media: Adults 18 or olderm
vsa Today oaiy) - RS R ]
T — prea
e S ™ NOISEN  ELEEEN e
Catalogs m .3%896 who Listened to KNIX-FM in the PHOENIX m

3 past 7 days -

0.0%
sooks i 0030
® who Listened to KNIX-FM in the past 7 days HPHOENX
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9 5‘5

we play everything

224,051 or 36.7% of Adults 18 or older who Listened to KYOT-FM in the past 7 days read Direct Mail
Advertising (excluding Catalogs) for an average of 7.8 minutes every day representing 28.2% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media {% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

All Local Weekly Newspapers

‘Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Magazines

Catalogs

P e P
Cigzase | acu
l!!!""'

muﬂ 5%
[10saic | TRy 2

u who Listened to KYOT-FM in the past 7 days

who Listened to KYOT-FM in the

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

past 7 days
O.G%

B PHOENIX

Wall Street Journal

USA Today (Daily)

New York Times.
{Sunday)
9.4

Direct Mail
Advertising (excluding
Catalogs)

7.8

Magazines

Local Daily
Newspaper(s)
(Sunday)

10.2

New York
Times (Daily)

New York Times
(Daily+Sunday)
7

USA Today (Daily)
9.3
Local Daily
Newspaper(s)
(Sunday)
14.8

Local Daily New York Times
Wall Street Journal Newspaper(s) (Daily (Daily)
(Daily) 9.2 83
111

Catalogs
Advertising 3.4
New York Times {excluding
{Daity+Sunday) Catalogs) Magazines

10.6 7.6 6.7 LS

= who Listened to KYOT-FM in the pa:

st

7 days m PHOENIX

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg Day Ad-Supported Print Media (% Time Spent & Av.

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

Al Local Weekly Newspapers.

Wall Street Journal (Daily)

New York Times (Daily+Sunday)

USA Today (Daily)

New York Times (Sunday)

Magazines

Catalogs

Books

PHOENIX Metro

Totof persans:

mm vii

losate | REE)
P 58

® who Listened to KYOT-FM in the past 7 days
Scarborough R2 2026: Aug25-Jul26

Avg. Hours+Minutes/day with Ad- dunls
Supported Print Media: Adults 18 or olderm

M

who Listened to KYOT-AM in
the past 7 days

o PHOENDX

Qual Intab 309
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vg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising
{excluding Catalogs) Local Daily
= Newspaperis)
Local Daily USA Today (Daily)  (Daily+Sunday)
Newspaper(s) 74 7.1
(Sunday)
10.2

New York Times
(Daily+Sunday)
] Magazines

71

New York
New York Times. Wall Street Journal Local Daily Newspaper(s} Times
{Sunday) (Daily) {Daily {Daity)
9.4 1.5 6.4 6.1

Local Daily
New York Times Newspaper(s)
(Daily+Sunday) (Daily+Sunday)
Local Daily b aos 103
Newspaper(s) (Sunday)
148

Wall Street Journal
(Daily)

Direct Mail
Advertising
New York Times  (excluding
{Daily) Catalogs)
83 16

New York Times
(Sunday) Magatines
EX] 92 6.7

Local Daity Newspaper(s)

= who Listened to KYOT-FM in the past 7 days

(Radio Stations: KYOT-FM)

= PHOENIX

soefa.ai
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iHeart "Advertising Actions"

RADIO P18+ who Listened to iHEART RADIO in the past 7 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

Social Media gwriznn 38.8%

Websites | 1,408,253 37.7%

Direct Mail | 1,126,719 30.2%

Broadcast, Cable, & Sat TV geegry; 25.0%

Local AM/FM Radio 634,938 O
Local Broadcast TV 669,446 A
Cable TV Networks

| 632,671 17.0%

Audio Streaming Services 578,451 15.5%

Video Streaming Services 687,431 T

Podcasts gzrgrn 13.7%

Billboards gy 11.5% | PHOENIX

Newspapers 418,882

11.2%

¥ P18+ who Listened to iHEART RADIO in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26  Qual Intab: 948

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SO e a » al for Anything «

(Radio Stations: KESZ-FM OR Radio Stations: KFYI-AM OR Radio Stations: KGME-AM OR Radio Stations: KMXP-FM OR Radio Stations: KMXP-FM HD2 OR Radio Stations: KNIX-FM OR Radio Stations: KOY-AM OR Radio Stations: KYOT-FM OR Radio Stations: KZZP-FM )



Social Media
Websites
Broadcast, Cable, & Sat TV

Direct Mail

“Advertising Actions"

P18+ who Listened to KESZ-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,447,509 38.8%

e
=

| 1,408,253 37.79

| 931,884 25.0%

1,126,719 30.2%

Local AM/FM Radio

634,938 17.0%

Local Broadcast TV

Audio Streaming Services

669,446 17.9%

| 578,431 15.5%

Cable TV Networks 652,671 0
Video Streaming Services 667,431 ' 18.0%
Podcasts gzryzs 13.7%
Billboards  groegrs 11.5% -
Newspapers 418,882 11.2%

M P18+ who Listened to KESZ-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

PHOENIX Metro Scarborough R2 2026: Aug25-Jul26  Qual Intab: 436 * Share of Everything
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(Radio Stations: KESZ-FM)



Social Media
Websites
Broadcast, Cable, & Sat TV

Direct Mail

“Advertising Actions"

P18+ who Listened to KMXP-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

1,447,509 38.8%

e
=

| 1,408,253 37.79

| 931,884 25.0%

Local Broadcast TV
Local AM/FM Radio

| 634,938 17.0%

Video Streaming Services
Podcasts

Newspapers

Audio Streaming Services

Billboards

| 687,431 18.4%

| 510,739 13.7%

| 418,882 11.2%
PHOENIX
| 578,431 15.5%

429,742 11.5%

m P18+ who Listened to KMXP-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Y
>

“Advertising Actions"
P18+ who Listened to KNIX-FM in the past 7 days (Shopped/Visited/Bought past 3mos

Due to Ads on %)
Social Media
Websites
Direct Mail ‘ 1,125,71§ 30.2%
Local AM/FM Radio  g=en 17.0%

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

931,884 25.0%

632,671 17.0%

| 669,446 17.9%

Billboards gy 11.5%
Video Streaming Services 667,431 18.4%
Audio Streaming Services ghyey =
Newspapers gy 11.2% -
Podcasts garers 13.7%
m P18+ who Listened to KNIX-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX Metro Scarborough R2 2026: Aug25-Jul26  QualIntab: 221 * Share of Everything
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P18+ who Listened to KYOT-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)
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we play everything

Websites 1,408,255 37.7%
Social Media gty 38.8%
Broadcast, Cable, & Sat TV gy 5 0%
DirectMail geperm 30.2%
Local AM/FMRadio gy 17.0%

Audio Streaming Services

578,431 15.5%

Video Streaming Services | 687,431 T
Cable TV Networks 652671 T 0%
Billboards  grregym 11.5%
Local Broadcast TV  geeyym e
Newspapers gryrs 11.2% -
Podcasts  garers 13.7%
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